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Sherman. New York: Fairchild Books, an imprint of Bloomsbury 
Publishing, 2019.

• World History of Design. Victor Margolin. New York: Bloomsbury 
Academic, 2017.

Course Requirements and Grade Distribution
Class participation and attendance (including reading introduc-
tions—      25%
Informal writing assignments (Canvas posts)— 15%
Midterm presentation—    20%
Presentation of research paper—   10%
Research paper—     30%

Reading Response Assignments 
Write a short, observation, critical analysis or question relating to 
the readings to be posted on the course Canvas site at the start of 
each module. The posts should not be a personal response (i.e. “I 
liked this article because…”), but rather show an intellectual en-
gagement with the ideas, historical moment or argument present-
ed. Choose one text or theme to focus on each module. These will 
serve as the basis of our discussion, so be prepared to discuss or 
read them to the class. Please read your classmates’ discussions 
before class. 

Introduce a reading to the cl ass (two times during the semester)
Each student will have the opportunity to introduce a text from the 
homework. Be prepared to talk for about 10 minutes. The format is 
open, but you could consider providing some background about the 
author, outside context to better understand the significance of the 
reading, or how the text relates to contemporary design practices 
or to other readings in the course. Students appreciate images as 
you talk. Also think about questions for the class to open the dis-
cussion. 

Midterm presentation
Prepare a 12-15 minute presentation on a topic of your choice, sub-
ject to my approval in advance. This is your opportunity to explore a 
designer, a theme or a historical moment you’re interested in. Fine 
artists (painting and sculpture) are not possible subjects. Provide 
visual examples. Upload onto Canvas a short abstract (a summary 
of not more than one paragraph) of your presentation and an anno-
tated bibliography showing your research formatted using either 
MLA or Chicago Manual of Style. No websites unless approved in 
advance.
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Course Description

Each meeting will focus on a key design concept, which will be ex-
plored and discussed through a diverse selection of images and 
texts by relevant historians, theoreticians, and designers. Balanc-
ing historical specificity with evolving conceptual questions, the 
class will help to explain why things happened when they did and 
how they shaped the practices, production, and consumption of 
design. 

Coarse Goals

This course will introduce practitioners to historical conditions 
and topical issues that have shaped communications design prac-
tices and production in order to lead students to better understand 
the disciplinary, conceptual, material, and aesthetic issues today. 
Students are expected to analyze how meaning and value are con-
structed and mediated over time with an introduction to a variety 
of theoretical frameworks, including feminist theory, critical race 
theory, post-colonial theory, semiotics, material culture studies, 
institutional critique, design pedagogy, and art history. The an-
ticipated result will be conceptual connections between past and 
present design methodologies, processes and output.

Learning Objectives

By the end of this course, students will be able to
• Demonstrate a historical understanding of both disciplinary 
and conceptual issues which have shaped communications design 
and its discourses. 

• Understand and be able to contextualize current design prac-
tices within multiple theoretical frameworks.

• Differentiate and effectively use primary and secondary source 
materials.

• Apply the analytical skills needed to conduct and present re-
search and conclusions in verbal and written form.

Course Materials

Possible Purchases
• Posters: A Global History. Elizabeth Guffey. London: Reaktion 
Books, 2015

• The History of Graphic Design: Vols. 1 and 2, Jens Müller and 
Julius Wiedemann, 2018

• Digital Design Theory: Readings from the Field. Helen Arm-
strong, Ed., Princeton Architectural Press, 2016.

• History of Illustration. Susan Doyle, Jaleen Grove, and Whitney 
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Final Research Paper
A research paper (15-18 pages) based on a historical/contempo-
rary comparison. Discuss historical influences on a contemporary 
designer or theme of your choice (after 1960). How has late-19th 
and early 20th century design entered into recent design? Or hasn’t 
it? As the course progresses, begin to notice historical themes or 
styles in the world around us and consider their similarities and 
differences. 
Include a bibliography of at least five sources (excluding websites, 
unless approved in advance) using either ML A or Chicago Manual 
of Style. Formatting is important--every comma, period and italic. 
Include images for reference, but they don’t count toward your pa-
per length.

Final Research Presentation
Each student will present his/her/their research to the class at 
the end of the semester. Include a PowerPoint presentation with 
images and have fun with it. This exercise gives your classmates 
the chance to learn about aspects of design that interest you and 
their responses will bring depth of perspectives to your topic. It 
also serves as a wrap-up for the semester as we reinforce material 
covered throughout the semester as well as making new connec-
tions in hindsight. 

Schedule
Module 1  25 May
Course Introduction 

Guiding Questions: 
How will we study the history of communications design? What are 
important theoretical, methodological, and analytical parameters 
and limitations? What makes design history different from art his-
tory, material studies, and design studies? 

Optional Reading for Thursday
• Kjetil Fallan, “Modern, Modernity, Modernism,” Design History: 
Understanding Theory and Method. New York: Berg Publishers, 
2014, 109-12

Module 2  27 May - 1 June
Design Reform
 
Guiding Questions:
What is fitness for purpose? What is craft? What do these have to 
do with morality and with design pedagogy?

Required Readings 
• William Morris, “The Ideal Book,” 1893   

• Justin Vood Good and Peter Good, “Is Functionalism Function-
al? The Relationship between Function and Purity,” D.K. Holland. 
Design Issues: How Graphic Design Informs Society. New York: 
Allworth, 2002, 83-92

• Charlotte and Peter Fiell, “Functional Intuitiveness,”100 Ideas 
That Changed Design. 2019, 138-139

Optional Readings
• Elizabeth Guffey, “Crafting Yesterday’s Tomorrows: Retro-Fu-

turism, Steampunk, and the Problem of Making in the Twenty-First 
Century,” The Journal of Modern Craft, 7:3, 2014, 249-266

• Magdalena Droste, “On the Origins of the Bauhaus,” Bauhaus, 
Berlin: Bauhaus-Archiv, 2002, 8-19

Module 3  3 June
Design and Decoration

Guiding Questions
What is so bad about decoration? How has it been coded with value 
judgements and meaning? Is the decorative “un-functional” and 
why does it matter? How does decoration function in packaging?

Required Readings
• Steven Heller, “Curse of the ‘D’ Word,” Pop: How Graphic Design 
Shapes Popular Culture. New York: Skyhorse Publishing, Inc, 2010, 
21-24

• Charlotte and Peter Fiell, “Ornament and Crime,”100 Ideas That 
Changed Design. 2019, 92-93

• Eric Holzenberg, “The Aesthetic Movement,” 2017http://
designobserver.com/feature/the-aesthetic-movement/39493

• Joseph Nechvatal, “How Alphonse Mucha’s Smoking Designs 
Made Art Nouveau,” 2019 https://hyperallergic.com/478909/how-
alphonse-muchas-smoking-designs-made-art-nouveau/

• Daphne Rosenzweig, “Prints and Books in Japan’s Floating 
World,” Susan Doyle, Jaleen Grove, and Whitney Sherman, History 
of Illustration, New York: Fairchild Books, an imprint of Blooms-
bury Publishing, 2019, 85-102

Optional Readings
• Poynor, Rick. 2010. “The Missing Critical History of Illustration.” 
Printmag, May 26 https://www.printmag.com/article/the-forgot-
ten-history-of-illustration/

• Adolf Loos, “Ornament is Crime,” 1908

• Andrew Blauvelt, “The Persistence of Posters,” Graphic Design: 
Now in Production, Andrew Blauvelt and Ellen Lupton, Eds., Min-
neapolis: Walker Art Center, 2011, 92-93

• 12 Weeks of Poster Design, AIGA, 2017 http://designobserver.
com/feature/12-weeks-of-poster-design/39574/

• Michele Washington, “Souls on Fire,” Print, May/June 1998, V. 
52 Issue 3, 1998, 56-65

• Steven Heller and Véronique Vienne. “Decorative Logotypes,” 
100 Ideas That Changed Graphic Design. 2019, 32-33

Module 4  8 - 10 June
Information Systems

Guiding Questions
The New Typography in the 1920s sought a new visual language of 
universality, internationalism, and objectivity. Even though many 
of the precepts of clean design are based on the principles estab-
lished in the 1920s, the original ideology is contentious. Where do 
structural qualities of the grid serve design systems and where has 
it become tyrannical, as postmodern designers argued? Are the 2D 
design solutions still useful for organizing digital data? How have 
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systems, reading, and publishing systems been evolving since the 
mid 20th century?

Required Readings
• Paul Stirton, Jan Tschichold and the New Typography: Graphic 
Design between the World Wars. New Haven: Yale University 
Press, 2019 

• Josef Muller-Brockman, “Grid and Design Philosophy,” 1981

• Alison Meier, “W. E. B. Du Bois’s Modernist Data Visualizations 
of Black Life,” 2016 https://hyperallergic.com/306559/w-e-b-du-
boiss-modernist-data-visualizations-of-black-life

• Paul Shaw, The (Mostly) True Story of Helvetica and the New 
York City Subway, 2008 https://www.aiga.org/the-mostly-true-
story-of-helvetica-and-the-new-york-city-subway

• Muriel Cooper, “Computers and Design,” Helen Armstrong, Dig-
ital Design Theory: Readings from the Field. 2016, 64-71

• Brian Glenney and Sara Hendren, “The Accessible Icon Project 
(2009-2011), Mateo Kries, Amelie Klein, and Alison J. Clarke. Vic-
tor Papanek: The Politics of Design. Weil am Rhein: Vitra Design 
Museum, 2018, 240-241

Optional Readings
• Robert Fripp, “Will Burtin, the Man who Invented Infodesign 
1940s,” 2012

• Nadine Chahine’s Design Journey https://www.aiga.org/
aiga/content/tools-and-resources/diversity-and-inclusion/de-
sign-journeys-nadine-chahine/

• African American Photographs Assembled for 1900 
Paris Exposition: Search Results https://www.loc.gov/
p i c t u r e s /s e a r c h / ? q = % 2 2l o t % 2 0 119 31% 2 2 % 2 0 N O T % 2 0
medal&st=grid&co=anedub&loclr=blogpic

• Mark Webster, “Go with the data flow,” 2013 http://www.
eyemagazine.com/feature/article/go-with-the-data-flow

Module 5  15 - 17 June
Propaganda and Public Service

Guiding Questions
How was communications design utilized by fascist and totalitarian 
states worldwide? What is mass culture’s relation to social and con-
sumer conformity? How have global countercultures adopted DIY as 
well as sophisticated design strategies as agents of change?

Required Readings
• Guffey, Elizabeth E. “Fetishism and the Global Poster: 1960-
1980,” Posters: A Global History. London: Reaktion Books, 2015, 
125-180

• Dugald Stermer, “Propaganda and Persuasion” 1999

• “Posters From the WPA” http://memory.loc.gov/ammem/wpa-
posters/wpahome.html

• “Emory Douglas: The Art of The Black Panthers,” https://vimeo.
com/128523144

• Rick Poynor, “Utopian Image: Politics and Posters,” 2013  http://

observator y.designobserver.com/feature/utopian-image-poli-
tics-and-posters/37739/

Optional Readings
• Paul Rennie, Review of Safety First by Clare Walters,  http://
www.eyemagazine.com/blog/post/warning-cries

• “Rock Paper Scissors Tote Bag (2015-16),” Mateo Kries, Amelie 
Klein, and Alison J. Clarke. Victor Papanek: The Politics of Design. 
Weil am Rhein: Vitra Design Museum, 2018, 250-251

• Gennifer Weisenfeld, “Marketing Beauty,” Selling Shiseido—
Cosmetics Advertising and Design in Early 20th-Century Japan, 
http://ocw.mit.edu/ans7870/21f/21f.027/shiseido_01/index.
html  

• Steven Heller, “On the Front Lines of Free Expression: The Mas-
sacre of Twelve Editors and Cartoonists at the Offices of Charlie 
Hebdo was not an Isolated Event,” Graphic Design Rants and Raves: 
Bon Mots on Persuasion, Entertainment, Education, Culture, and 
Practice, 2016, 30-31

• Jan Middendorp, “Rivadulla’s revolutionary poster art avoids 
socialist cliché,” 2008 http://www.eyemagazine.com/feature/
article/prototype-propagandist

Module 6  29 June
Midterm Presentation
Prepare a 10-12-minute presentation on a topic of your choice, 
subject to my approval in advance. This is your opportunity to ex-
plore a designer, a theme or a historical moment you’re interested 
in. Fine artists (painting and sculpture) are not possible subjects. 
Provide visual examples. Upload onto Canvas a short abstract (a 
summary of not more than one paragraph) of your presentation 
and an annotated bibliography showing your research formatted 
using either MLA or Chicago Manual of Style. No websites unless 
approved in advance.

Module 7  1 July
Service Design Systems, Pl ace Making and Branding

Guiding Questions
How did new global corporations present themselves to the public? 
How has design management evolved within large corporations? 
How do designers manage branding with the increase in corporate 
transparency? How do designers contribute to placemaking? What 
can we learn from grassroots collaborations? Do we have the 
necessary tools to do comparative analyses among nations? How 
do the legacies of colonialism and imperialism manifest in racism, 
issues or equity and biases? What is cultural hybridity? How does 
studying the realities of global networks upend traditional narra-
tives based on nationality, ethnicity, and geo-political region or 
alliances?

Required Readings
• Chris Riley, “The Cultural Influence of Brands—In Defense of 
Advertising,” Citizen Designer: Perspectives on Design Respon-
sibility, Steven Heller and Véronique Vienne, Eds., New York: All-
worth Press, 2018, 218-31

• Lorraine Justice and Li Xiangyang. “Design and the Driver for 
China’s Future Economic Success,” China’s Design Revolution. 
Cambridge, MA: MIT Press, 2012. 113-124
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• Kenya Hara, “Designing Design,” 2007 http://www.ndc.co.jp/
en/selection/03mujiidentity.html

Optional Readings
• Society for Experiential Graphic Design https://segd.org/
what-placemaking-and-identity Project for Public Spaces  https://
www.pps.org/article/humanize-street-design-for-road-safety

• Naomi Klein. No Logo. New York: Picador, 2002.

• Piers Carey, “From the Outside In: A Place for Indigenous Graphic 
Traditions in Contemporary South African Graphic Design,” Design 
Issues, Vol. 27, No. 1, 2011, 55-62

• Armin Vit and Bryony Gomez-Palacio, “Brand Matrix,” Andrew 
Blauvelt, “Brand New Worlds,” Graphic Design: Now in Production, 
Andrew Blauvelt and Ellen Lupton, Eds., Minneapolis: Walker Art 
Center, 2011 

• Elizabeth Guffey, “Knowing Their Space: Signs of Jim Crow in 
the Segregated South,” Design Issues: V. 28, Nr. 2, 2012

• Steven Heller, “Ivan Chermayeff and Tom Geismar: Partners, 
Chermayeff and Geismar” Print Magazine: September/October 
2007 http://www.hellerbooks.com/pdfs/print_dialogue_cher-
mayeff.pdf

• Pentagram’s Michael Bierut Rebrands The MIT Media Lab, 2014 
https://www.fastcompany.com/3037339/pentagrams-michael-
bierut-rebrands-the-mit-media-lab

• Schwanbeck, A. T. Rebuilding perceptions: Using experiential 
graphic design to reconnect neighborhoods to the greater city 
population. Visible Language, 48(2), 2014, 84-107

• Craig Bremner, and Paul Rodgers. “Design Without Discipline.” 
Design Issues 29, no. 3 (2013): 4-13. 

Module 8  7 July 
User-Centered Design

Guiding Questions
How has digital culture absorbed historical developments of hu-
man-centered design? What does empathic design mean? What 
ways have designers turned their process away from production 
toward consumption? How is this relevant to communications de-
sign, for example, in terms of universal design?

Required Readings
• Ellen Lupton. Beautiful Users: Designing for People. New York: 
Cooper Hewitt National Design Museum, 2014.

• Rebecca Houze, “DS: Touch Screen Goddess,” New Mythologies 
in Design & Culture Reading Symbols in the Visual Landscape. Lon-
don: Bloomsbury Academic, 2016, 155- 180

• Charlotte and Peter Fiell, “Interface/Interaction Design,”100 
Ideas That Changed Design. 2019, 178-179

Optional Readings
• Otl Aicher with introduction by Wolfgang J. Stock. “The World as 
Design,” The World as Design. Berlin: Ernst & Sohn, 2015, 179-189

• Alison J. Clarke, “Victor J. Papanek: Agent Provacateur of 
Design,” and Petra Eisele, “Design and the Planet,” Mateo Kries, 
Amelie Klein, and Alison J. Clarke. Victor Papanek: The Politics of 

Design. Weil am Rhein: Vitra Design Museum, 2018, 26-47; 278-87

• Alison J. Clarke, “Buckminster Fuller ’s Reindeer Abattoir and 
Other Designs for the Real World,” and Hugh Dubberly and Paul 
Pangaro, “How Cybernetics Connects Computing, Counterculture 
and Design,” Andrew Blauvelt. Hippie Modernism: The Struggle for 
Utopia. Minneapolis: Walker Art Center, 2015, 69-75

• Eduardo Romeiro Filho, “Design and Craftsmanship: The Brazil-
ian Experience.” Design Issues 29.3 (2013): 64-74

Module 9  8 July  
Design and Ethics

Guiding Questions
Discussions about a designer’s ethical and social responsibili-
ty have reflected broader cultural currents—we pick up on these 
questions starting in the 1960s. The precarious position of design 
as it straddles art and commerce raises questions about consum-
erism, ideological persuasion, and even opting out of the market-
place. What are the implications for communication design? How 
can an individual designer set personal ethical boundaries? How 
can designers organize amongst themselves to promote their own 
values systems? Should they?

Required Readings
• Ken Garland, “First Things First,” 1964 

• Rick Poynor, “First Things First Manifesto Revisited,” 1999  
http://www.emigre.com/Editorial.php?sect=1&id=13

• Sheila de Bretteville, “Some Aspects of Design from the Per-
spective of a Woman Designer,” (1973) from Looking Closer 3: 
Classic Writings on Graphic Design, Michael Bierut, et.el, Eds., 
New York, NY: Allworth Press, 1999, 238-245

• Lorraine Wild and David Karwan, “Agency and Urgency: The Me-
dium is the Message,” Hippie Modernism: The Struggle for Utopia, 
Andrew Blauvelt, Ed., Minneapolis: Walker Art Center, 2015, 44-57

• Karen Fiss, “Design in a Global Context: Envisioning Postco-
lonial and Transnational Possibilities,” Design Issues: v. 25, Nr. 3, 
2009

Optional Readings
• The Designers Accord http://designersaccord.org/

• Kalle Lasn, “Design Anarchy,” (2006) in Helen Armstrong, Ed., 
Graphic Design Theory: Readings from the Field, Princeton Archi-
tectural Press, 2009, 107

• Miriam Ahmed, “Minority Designers: Leading the Charge toward 
Responsible Design,” Citizen Designer: Perspectives on Design Re-
sponsibility, Steven Heller and Véronique Vienne, Eds., New York: 
Allworth Press, 2018, 102-09

• Grace Lees-Maffei, “Reflections on Design Activism and Social 
Change,” Design Issues v. 28, nr. 2, 2012 

Module 10 13 - 15 July 
Anti-Design. Critical Design. Specul ative Design

Guiding Questions
Postmodern issues of representation and the shifting dominance 
of image and text are examined, as are the narrative and reflexive 
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image. What actually do legibility and ambiguity mean? What is the 
role of the designer as author? What were some of the effects of 
the Macintosh computer and design software on the profession? 

Required Readings
• Rick Poynor. “Deconstruction,” No More Rules. Graphic Design 
and Postmodernism. New Haven: Yale University Press, 2003, 38-
69

Optional Readings
• Guffey, Elizabeth E. “A New Golden Age—Digital Enchantment: 
1980-2014,” Posters: A Global History. London: Reaktion Books, 
2015, 231-80

• Rebecca Houze, “I is for Indian: Learning to Read,” New Mythol-
ogies in Design & Culture Reading Symbols in the Visual Landscape. 
London: Bloomsbury Academic, 2016, 79-107

• Whitney Sherman, “Print Illustration in the Postmodern World,” 
Robert Lovejoy, “Countercultures: Underground Comix, Rock Post-
ers and Protest Art, 1960–1990,” and Nanette Hoogslag and Whit-
ney Sherman, “Digital Forms,” from Susan Doyle, Jaleen Grove, 
and Whitney Sherman, History of Illustration, New York: Fairchild 
Books, an imprint of Bloomsbury Publishing, 2019, 451-63; 431-
39; 485-91

• Anthony Dunne and Fiona Raby, “Beyond Radical Design,” 
Speculative Design: Design Fiction and Social Dreaming, MIT 
Press, 2013

Module 13 20 July 
Final presentation of your research topic 

Each student will present his/her research to the class at the end 
of the semester. It will be short—10-12 minutes. Include a Power-
Point presentation with images and have fun with it. This exercise 
gives your classmates the chance to learn about aspects of design 
that interest you and their responses will bring depth of perspec-
tives to your topic. It also serves as a wrap-up for the semester as 
we reinforce material covered throughout the semester as well as 
making new connections in hindsight. 

Final research Paper Due on  Monday July 26th 

COURSE POLICIES

 
Professionalism
Professionalism in the classroom (ONLINE) implies the following: 
(a) being accountable and taking responsibility for your actions (b) 
keeping appointments (c) being honest (d) being engaged with the 
topic and your colleagues’ contributions (e) communicating clear-
ly and concisely in class and over email (f) arriving on time and 
ready to “work” (h) keeping me aware of any situations that might 
affect your performance and (i) fostering a relationship of mutual 
respect. 

Attendance 
Required. The continued registration of any student is contingent 
upon regular attendance, quality work and proper conduct. Irreg-
ular attendance, neglect of work, failure to comply with Institute 

rules and official notices, or conduct not consistent with general 
good order is regarded as sufficient reasons for dismissal. There 
are no unexcused absences or cuts. The only exceptions are for 
cases of documented illness or family emergency. More than one 
unexcused absence will result in the reduction of your final grade. 
Three unexcused absences will result in course failure. If you are 
unable to attend class, please notify me of your absence in ad-
vance. It is common professional courtesy.

Tardiness 
Arrive on time and expect to stay for the scheduled duration of 
each class. It is disruptive to classroom learning when a student 
enters or leaves the room after class has started. Students who 
miss more than 45 minutes of any individual session will be con-
sidered absent for its entirety. 

Attendance and Religious Beliefs 
Pratt Institute respects students’ requirements to observe days of 
cultural significance, including religious holy days, and recognizes 
that some students might need to miss class to do so. In this, or 
other similar circumstance, students are responsible for consult-
ing with faculty ahead of time about how and when they can make 
up work they will miss.

Late Written Assignments 
Papers are due on the day and time specified on the syllabus. Pa-
pers arriving after that day and time will be deducted one full letter 
grade for each day it is late. Papers arriving more than 4 days late 
will not be accepted, and will result in a failing grade (no partial 
credit). Only documented medical and family emergencies will be 
considered as legitimate reasons for late papers. No extensions 
will be granted, except in the case of a family or medical emergen-
cy.

Cell Phone and Electronic Device 
Cell phones and laptops are prohibited from use while class is in 
session. Engaging with devices during class will negatively impact 
your participation grade. 

Plagiarism (see below for definition of plagiarism)
If a student engages in plagiarism, knowingly or not, expect to re-
ceive a failing grade for the assignment. If plagiarism happens a 
second time, expect an F for this course.

PRATT POLICIES AND PROCEDURES

 
Academic Integrit y Policy
At Pratt, students, faculty, and staff do creative and original work. 
This is one of our community values. For Pratt to be a space where 
everyone can freely create, our community must adhere to the 
highest standards of academic integrity. Academic integrity at 
Pratt means using your own and original ideas in creating academ-
ic work. It also means that if you use the ideas or influence of oth-
ers in your work, you must acknowledge them.

At Pratt,
• We do our own work,
• We are creative, and
• We give credit where it is due.
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Based on our value of academic integrity, Pratt has an Academic 
Integrity Standing Committee (AISC) that is charged with educat-
ing faculty, staff, and students about academic integrity practices. 
Whenever possible, we strive to resolve alleged infractions at the 
most local level possible, such as between student and professor, 
or within a department or school. When necessary, members of this 
committee will form an Academic Integrity Hearing Board. Such 
boards may hear cases regarding cheating, plagiarism, and other 
infractions described below; these infractions can be grounds for 
citation, sanction, or dismissal.

Academic Integrit y Code
When students submit any work for academic credit, they make an 
implicit claim that the work is wholly their own, completed without 
the assistance of any unauthorized person. These works include, 
but are not limited to exams, quizzes, presentations, papers, proj-
ects, studio work, and other assignments and assessments. In ad-
dition, no student shall prevent another student from making their 
work. Students may study, collaborate and work together on as-
signments at the discretion of the instructor.

Examples of infractions include but are not limited to:
1. Plagiarism, defined as using the exact language or a 
close paraphrase of someone else’s ideas without citation.
2. Violations of fair use, including the unauthorized and un-
cited use of another’s artworks, images, designs, etc.
3. The supplying or receiving of completed work including 
papers, projects, outlines, artworks, designs, prototypes, models, 
or research for submission by any person other than the author.
4. The unauthorized submission of the same or essentially 
the same piece of work for credit in two different classes.
5. The unauthorized supplying or receiving of information 
about the form or content of an examination.
6. The supplying or receiving of partial or complete an-
swers, or suggestions for answers; or the supplying or receiving of 
assistance in interpretation of questions on any examination from 
any source not explicitly authorized. (This includes copying or 
reading of another student’s work or consultation of notes or other 
sources during an examination.)

For academic support, students are encouraged to seek assistance 
from the Writing and Tutorial Center, Pratt Libraries, or consult 
with an academic advisor about other support resources. 

Refer to the Pratt website for information on Academic Integrity 
Code Adjudication Procedures.

POLICY ON STUDENTS WITH DISABILITIES
 
The instructor will make every effort to accommodate students 
with both visible and invisible disabilities. While it is advisable that 
students with disabilities speak to the instructor at the start of the 
semester if they feel this condition might make it difficult to par-
take in aspects of the course, students should feel free to discuss 
issues pertaining to disabilities with the instructor at any time. 
Depending on the nature of the disability, and the extent to which 
it may require deviations from standard course policy, documen-
tation of a specific condition may be required, in compliance with 
conditions established by the campus Learning Access Center, and 
in compliance with the Americans with Disabilities Act. Students 

who require special accommodations for disabilities must obtain 
clearance from the Office of Disability Services at the beginning of 
the semester. They should contact Elisabeth Sullivan, Director of 
the Learning Access Center, 718-636-3711.


